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Be a Part of Manufacturing Day 2016
manufacturing. The program will also emphasize the vital role of
SUNY New Paltz as a manufacturing center and the engineering
school plays in preparing students to work in the manufacturing
industry.
Two local companies are also hosting events. Blaser Swisslube,
Inc. will be open to the public, including students. Guests will
receive a tour of the manufacturing facility as well as their laboratory where they perform quality control on our products and
also test customer samples. Blaser Swisslube will present their
company video as well and refreshments will be provided.
Last year's tour by local schools of Blaser Swisslube on Manufacturing
Day. Blaser will hold an event again this year.

Join manufacturers across the country for Manufacturing Day
2016 on Friday, October 7. We need the participation and support of companies like yours for this event to be a success!
Manufacturing Day provides manufacturers a unique opportunity to expand the knowledge about the great benefits of a
career in manufacturing and demonstrate our industry’s value
to the U.S. economy. Companies can also use this day to educate
their communities on the services and goods they manufacture. Whether through a plant tour for community partners or
an open meeting with your company’s leadership and elected
officials, Manufacturing Day is a great way for you to increase
public awareness of the manufacturing industry. (Find out more
about how other companies have done this in our Manufacturing
Matters article on page 5.)
Manufacturing Day is a celebration of modern manufacturing
meant to inspire the next generation of manufacturers. Although
Manufacturing Day officially occurs on the first Friday in October—this year it is Oct 7, 2016—any day can be a Manufacturing
Day. Events can be very simple, just invite a local school group
to come on a tour. The Council of Industry can help plan and set
this up for your company.
Here in the Hudson Valley we have a few events already planned:
SUNY New Paltz and the Council of Industry on the radio with
Hudson Valley Focus’ Tom Sipos. This presentation and radio
show will highlight advanced manufacturing in the Hudson
Valley and will also discuss the exciting careers available in

Follow us on

Global Foundries is particularly excited to host MFG DAY this
year at all three of their U.S. manufacturing sites. As part of MFG
DAY, they have developed an exciting program that features a
bunny suit demo, hands-on workshops, activities, and more.
Global Foundries has also created a special MFG DAY Challenge, which calls upon students in grades K-12 to manufacture a
special design using at least one integrated circuit along with any
one or more predetermined elements that include light, sound,
movement, color, and alternative energy. Students are invited to
exhibit their projects at the MFG
continued on page 11
DAY event and participate in a
friendly competition with other
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Training

Do You Need Regulatory Refresher Training ?

The Council of Industry offers a variety of Regulatory Refresher
training including DOT Hazardous Materials, RCRA Hazardous Waste and HAZWOPER in addition to the OSHA 10 Hour
course for General Industry. Below are details and information
of these half and full day classes including descriptions on who
might need these courses in your company.

Instructor: HRP Associates, Inc.
Cost: $120 single member, $110 two or more from same company, $145 single non-member

To register for any of the below classes go online to www.councilofindustry.org and select the class from the calendar links or
email training@councilofindustry.org or call (845) 565-1355.

Description: The RCRA Hazardous Waste training will include
the topics: Overview of RCRA, Definition of Hazardous Waste,
Classifications of Hazardous Waste Generators, Requirements of
Hazardous, Waste Generators, Container Management, Universal Waste Enforcement, What not to do if you are Inspected?
And Site-specific Contingency Planning.

DOT HAZARDOUS MATERIALS TRAINING

HAZWOPER

Who should attend the training? DOT regulation 49 CFR
172.700 requires that all “hazmat employees” be trained or
re-trained every 3 years. “Hazmat employees” include anyone
who labels, marks, loads/unloads, prepares shipping papers or
transports hazardous materials by road, water, rail or air.
Date(s): September 15, 2016
Time: 8:30 am- 12:30 pm
Location: Chemprene, Inc. 483 Fishkill Ave. Beacon, NY 12508
Instructor: HRP Associates, Inc.
Cost: $120 single member, $110 two or more from same company, $145 single non-member
Description: The DOT Hazardous Materials training will address the following topics: Overview of Hazardous Materials
regulations, Definition of Hazardous Material, How to properly
name a Hazardous Material, How to package, label and prepare
manifest for Hazardous Materials Emergency Response.
RCRA HAZARDOUS WASTE TRAINING
Who should attend the training?
Federal and State regulation require that individuals at facilities classified as Large Quantity Generators of hazardous waste
(>1,000 kg/month) involved with the management and handling
of hazardous waste (i.e. label drums, transport, etc.) must receive
RCRA hazardous waste training on an annual basis.
Date(s): September 29,2016
Time: 8:30 am—12:30 pm
Location: Alcoa Fastening Systems, 1 Corporate Drive,
Kingston, NY 12401

Date(s): October 20, 2016
Time: 8:30 am - 4:30 pm
Location: To be determined
Instructor: HRP Associates, Inc.
Cost: $240 single member, $220
two or more from same company,
$260 single non-member
Description: The training will consist of four hours of classroom
sessions including presentations, question and answer and video
presentations, as well as four hours of hands-on training. This
training will include:
Classroom: Overview of HAZWOPER regulations; Health and
physical hazards associated with spill response; Toxicology; Risk
Assessments (electrical, confined space, heat, noise, etc.); Fire
protection; Hazard identification and communications; Personal
protective equipment; Hazard control; and Monitoring and
Instrumentation.
Hands-on Training: Dress out Level D, C and B personnel
protection; Methods of decontamination; Donning/doffing of
respirators and their limitations; One drum scenario (recognize
labels, reference materials, spill control, PPE selection, plug
patch repair and over pack of drum, label over pack); Decontamination and Critique of scenario training.
OSHA 10 HOUR GENERAL INDUSTRY COURSE
Date(s): November 3 & 4
Time: 8:00 am - 1:00 pm
Location: To be determined
Instructor: HRP Associates, Inc.
Cost: $120 single member, $110 two or more from same company, $145 single non-member
Description: The 10-hour General Industry Outreach Training
Program is intended to provide an entry level general industry
workers broad awareness on recognizing and preventing hazards
on a general industry site. The training covers a variety of safety
and health hazards which a worker may encounter at a general
industry site. OSHA recommends this training as an orientation to occupational safety and health. Workers will receive
additional training on hazards specific to their job. Training will
emphasize hazard identification, avoidance, control and prevention. ✴
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EHS Network: Risk Management/Safety Seminar

Networks

When: Friday, September 23, 2016, 8:30 am - 10:00 am
Where: Polich Tallix, 453 State Route 17K, Rock Tavern, NY 12575
Cost: None for members
Register online at www.councilofindustry.org or by email to abutler@councilofindustry.org
This presentation by John Lauffer from
Utica National Risk Management, will
focus on the following areas:
•

Safety Committee – effective planning and scheduling; who should
sit on the committee; ways to set an
agenda; recordkeeping and documentation; topics for discussion.

•

Self Inspections – where to do; how frequent to perform; forms and checklists; identify
unsafe acts or conditions; documentation and lessons learned.

•

Accident Investigations – how to be effective; find causes not fault; repeat offenders;
retraining and retooling; record keeping and possible disciplinary action.

Participants will receive useful documentation and handouts that can be brought back and
implemented at their operations.
John Laufer is a Senior Risk Management Representative at Utica National Insurance
Group. He has over three decades of experience working with major insurance carriers in
both New York and New Jersey. His focus is primarily working with companies to conduct
hazard recognition surveys; establish safety policies and procedures; as well as implementing training programs. His primary customer base is large manufacturers and a distributors, energy dealers, beer distributors, school bus contractors and public schools. ✴

Accident
Investigations
– how to be
effective; f ind
causes not fault;
repeat offenders;
retraining
and retooling;
record keeping
and possible
disciplinary
action.

Consumer Price Index for July 2016
Wage Earners
& Clerical

Jul-15

Jul-16

Jun-16

Point
Increase

%
Month

Increase
Year

1967=100

696.44

699.44

700.91

-1.48

-0.2%

0.4%

82 - 84 =100

233.81

234.79

235.31

-0.52

-0.2%

0.4%

1967=100

714.90

720.87

722.04

-1.17

-0.2%

0.8%

82 - 84 =100

238.65

240.65

241.04

-0.39

-0.2%

0.8%

All Urban
Consumers

Hudson Valley Unemployment for July 2016 was 4.3%

Visit us online at www.councilofindustry.org 					
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Remember to Register to Vote and Remind Your
Employees Too

Legislative
Matters

Manufacturing is an important part of our local, state and national economy and manufacturers are affected by the numerous
regulations and restrictions proposed and imposed by legislators
every year so one of the best ways to ensure your voice is heard
is by voting and reminding your employees about how the issues
can effect your company and their employment.

you. (NOTE: The same form can be downloaded, using the link
below.)

Qualifications to Register to Vote (visit our online newsletter
for clickable links)

You may register to vote using the New York State Voter Registration Form accessible at the links below. You can complete
a PDF version of the New York State Voter Registration Form
on-line by clicking on the link below, typing the necessary information and selecting the appropriate boxes. Alternatively, you
can print the form to complete by hand.

•

be a United States citizen;

•

be 18 years old by December 31 of the year in which you
file this form (note: you must be 18 years old by the date of
the general, primary or other election in which you want to
vote);

•

live at your present address at least 30 days before an election;

•

not be in prison or on parole for a felony conviction and;

•

not be adjudged mentally incompetent by a court;

•

not claim the right to vote elsewhere.

How and Where to Register to Vote (Deadlines)
You can register in person at your county board of elections or at
any New York State Agency-Based voter registration center.
You may also submit your voter application form at the Department of Motor Vehicles, either in person or on their web site if
you already have DMV-issued identification.
You can enter your name directly into our mailing list database
to have a New York State Voter Registration Form mailed to

Member
Benefits

You can call our 1-800-FOR-VOTE hotline to request a voter
application.
New York State Voter Registration Form

Complete English Form On-line (

426KB)

Complete Spanish Form On-LIne ( 330KB)
Once the form is completed, you need to print the form and
sign it. We cannot accept any kind of digital or Adobe-generated
signature. Then, mail the form to your county board of elections.
You can also complete an Accessible version of the New York
State Voter Registration Form on-line by clicking on the link
below, typing the necessary information and selecting the appropriate boxes.
Accessible English Form On-line
Accessible Spanish Form On-Line
Once the form is completed, you need to print the form and sign
and date it. Then, mail the form to your county board of elections. ✴

Place an Ad In HV Mfg

There is still time to place an ad in the Council of Industry's Magazine HV Mfg, but hurry because
time is running out! September 9th is the last day to reserve a spot in the Fall edition of HV Mfg.
HV Mfg is sent out to Hudson Valley manufacturers, educators and elected officials. With 4,000 copies
in circulation and many more downloaded from our website, HV Mfg is the manufacturer's magazine
for our area We have great articles in the works including our leader profile of Bianca Quigley at ErtelAlsop and a company profile of MPI Inc.. There will also be stories on trade and sales strategies for
small manufacturers as well as a listing of manufacturing resources, both state and local. The digital
edition is also available on the CI website and will enable click-throughs to all advertiser websites.
Placing an ad in HV Mfg. is a fantastic opportunity to reach a specific manufacturing market for your
product or service while demonstrating your support of Hudson Valley manufacturing. The magazine prints in full color. We offer full
page, 1/2 page or 1/4 page ad placement opportunities to fit your budget. The digital edition is also available on the CI website and will
enable click-throughs to all advertiser websites. Hurry, ad space is limited. Reserve your space now!
To place an ad or for more information contact Alison Butler at abutler@councilofindustry.org or call (845) 565-1355. ✴
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Best Practices: How Some Companies Have Raised
Manufacturing Awareness to Bridge Skills Gap
From The National Association of Manufacturers Member Focus August 2016

MFG
Matters

ents see the capacity for creativity, wide-ranging career opportunities and upward mobility that manufacturing in the United
States provides.
So it urged manufacturers to take several steps, including rethinking recruiting strategies, defining “clear skill requirements”
and working with communities to promote itself as a viable
career option.
Much of the promotion centers on dollars and cents.
In 2014, the most recent year figures are available, manufacturing workers in the United States earned, on average, $79,553,
including pay and benefits. That compared to $64,204, on average, for workers in all industries.
NAM President and CEO Jay Timmons has focused attention on
the skills gap while praising companies that step up to address it.
Advanced Superabrasives, Inc., a small southern manufacturing company, started having difficulty a few years back attracting skilled workers.
So it reached out to area schools, elementary through college, and
worked with them on a number of fronts to ease the “skills gap,” a problem that threatens manufacturers nationwide.
As a result, Advanced Superabrasives now has a summer internship
program. It teaches students a variety of skills, such as how to operate
and maintain high-tech machinery; the proper use of basic tools like a
wrench and Phillips screwdriver; and even the value of showing up to
work on time.
Headquartered in Mars Hill, N.C., it also offers scholarships to top
students, helps dropouts earn their GEDs, supports an advanced manufacturing training center at a nearby high school and belongs to a local
group of companies called RAMP (Raising Awareness of Manufacturing
Possibilities) that visits schools to promote career opportunities.
“All of these programs are imperative for our survival,” said Jonathan
Szucs, general manager of Advanced Super abrasives, which makes
grinding wheels used to produce a host of goods, from computer chips
to military armor.
With customers in 26 nations, the company has about 40 employees, up
one-third from two years ago. It aims to reach 90 within seven years.
“We’re still struggling to meet our needs, but it’s a lot better than it was
a couple of years ago,” Szucs said. “We now have qualified candidates
coming through the pipeline.”
A study last year by The Manufacturing Institute, part of the National
Association of Manufacturers (NAM), and Deloitte Consulting LLP
explains why Advanced Superabrasives and other firms are busy grooming and recruiting workers.

“Growing a talented workforce helps ensure manufacturing will
continue to be the backbone of our economy and that America
can compete with the rest of the world,” Timmons said.
In 2005, the Institute began a program of its own to bolster the
industry’s image and attract a new generation of skilled workers.
Called “Dream It. Do It.,” the initiative provides local manufacturers, schools and community-based organizations, including
state and local chambers of commerce, a chance to partner with
the Institute.
Together, they spread the word about manufacturing’s state-ofthe-art facilities, diverse roles, potential for upward mobility and
employment opportunities and needs.
Last year, the “Dream It. Do It.” network engaged 426,000 students nationwide along with 76,000 parents and educators and
8,600 manufacturers.
In Dickinson, N.D., Guy Moos, president of Baker Boy, a wholesale baked goods manufacturing company founded in 1955,
has embraced “Dream It. Do It.” as a way to grow his more than
200-employee workforce with skilled talent.
“The problem we have in manufacturing is that most young
people don’t understand the career possibilities,” Moos said. “So
we are now focused on explaining it to them.”
In the past year, Baker Boy teamed up with four fellow area
manufacturers in what they call “Southwest (North Dakota)
Dream It. Do It.”
Continued on page 11

The study found that nearly 3.5 million manufacturing positions will
likely open up during the next decade, largely as the result of “babyboomer” retirements and economic expansion.
But because of the skills gap—particularly in STEM (science, technology, engineering and math)—up to 2 million of those positions will
likely be unfilled, the study found.

Contributing to a skilled worker shortage in manufacturing has
been a negative and outdated view of the industry by young
people, the study said. Not enough young people and their parVisit us online at www.councilofindustry.org 					
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Council
Events

The Council of Industry Golf Outing:
Bright Sunshine and the Notorious Yellow Ball

The Council of Industry Annual Golf Outing was a great success thanks to our generous sponsors, dedicated golfers and the
bright sunshine. There have been past outings where rain has
played a part in the day but not in 2016. Golfers enjoyed the
beautiful weather, 18 holes of golf and delicious cocktails and
a light dinner sponsored by Pawling Corporation. Each golfer
also received a golf shirt donated by Direct Energy. Unfortunately no golfers were able to win the JEEP at the hole-in –one
sponsored by Allendale Machinery Systems.

Closest to the Pin Men: Todd Martin, Emergency One 16’3”

The following golfers brought their A game and were rewarded
with prizes for their efforts thanks to our prize sponsors:
Verticon LTD., Viking Industries, Schatz Bearing Corp., Fryer
Machine Systems, Inc., and Alcoa Fastening Systems.
The only team to return with the yellow ball this year - (L-R) Howard
Lane, Farm Family Insurance; Tom Lemmey, Ethan Allen Workforce
Solutions; John Klassen, Rhinebeck Bank; Keith Studt, ITC.

Only one team was able to return with the infamous yellow ball
– the winners by sheer determination not to lose it: Tom Lemmey, Ethan Allen Workforce Solutions; John Klassen, Rhinebeck
Bank; Howard Lane, Farm Family Insurance; Keith Studt, ITC.

Debra Sherman had the longest drive for the women.

Longest Drive Women: Debra Sherman, Fair Rite Products
Longest Drive Men: Neil McGill, Allendale Machinery Systems
Closest to the Pin Women: Amy King, Council of Industry
12’8”
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The Best Ball winning team of: (L-R) Joe Heaney, Walden Engineering; Al Lussier, Direct Energy; Ron Aberizk, Direct Energy; Brian
Hutchins, Jabil.
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The runners up in the best ball contest was the foursome from Elna Magnetics being edged
out by 2 points by the team of : Al Lussier, Direct Energy; Ron Aberizk, Direct Energy;
Joseph Heaney, Walden Engineering; and Brian Hutchins,Jabil.
The outing went with a new tee sign look that was fabulous thanks to our numerous tee
sign sponsors: Ametek Rotron, Balchem
Corporation, Bell Flavors & Fragrance, Blaser Swisslube, Central Hudson, E.A. Morse,
Eastern Alloys, Inc., Ethan Allen Workforce
Solutions, Gillette Creamery, GKG CPAs, GTI
Graphic Technology, Inc., Judelson, Giordano
& Siegel, CPA, PC, Metallized Carbon Corporation, Package Pavement Company, Inc.,
Pawling Engineered Products, Inc., Rhinebeck
Bank, Rondout Savings Bank, The Chazen
Companies, The Reis Group.
This is one of the best outings each year and
truly a fun time for all. We hope you can join
us next year ✴.
The new tee signs looked sharp! Thank you to
all of our tee sign sponsors.

Welcome New
Member:

Entergy - Owner and Operator of Indian Point Energy Center. Westchester County. Contact: Jerry Nappi'

Welcome New
Associate Member:

Champion Business Solutions Business Analyst & Consulting firm.
Westchester County. Contact: Roger
Pujol.

Team Elna Magnetics came in second in the best ball competition. Here they are earning that spot on the beautiful Powelton golf
course.

Hope to see you again next year!

Visit us online at www.councilofindustry.org 					
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Personnel
Matters

Supplemental Survey Report August 2016
Empire State Manufacturing Survey/Business
Leaders Survey
From The Federal Reserve Bank of New York

The August 2016 Empire State Manufacturing Survey and Business Leaders Survey focused on health
coverage, and specifically on how the Affordable
Care Act (ACA) has affected businesses and how
businesses have responded. This month’s questions
broadly parallel questions asked in the August 2015
survey; ACA-related questions were also asked in
August 2014 and earlier surveys.
When businesses were asked to estimate the percentage change in their health coverage costs in
2016—not necessarily attributable to the ACA—the
median response among both manufacturers and
service firms was for an increase of 8.5 percent.
These increases are somewhat lower than what
respondents had anticipated in last August’s survey,
though it should be emphasized that the pool of
respondents is not exactly the same. When firms
were asked about the expected change for 2017,
the median response in both surveys was for a 10
percent increase.
Firms were asked to identify the factors that have
contributed most toward increasing or reducing
health care costs. (This question was not asked
in an open ended way in the 2015 survey and so
we cannot make comparisons here.) Some of the more widely
mentioned factors driving up costs included increased premiums
from insurance providers, higher costs for prescription drugs,
the ACA, and an aging workforce. Fewer respondents listed factors contributing to lower costs, but those factors most frequently cited involved cost-sharing (for example, higher contributions,
deductibles, and co-payments from employees).
Asked whether they were changing their health plans in response to the ACA, roughly two in five respondents—in both
the manufacturing and service sector surveys—said they were
not. Of those that were, however, the most widely reported
adjustments involved higher deductibles, increased co-pays, and
higher out- of pocket maximums. The vast majority of firms in
both surveys indicated that they would be paying a higher total
premium, and somewhat more than half of respondents in both
the manufacturing and service sector surveys said they were
raising their employees’ share of contribution to the premium.
A majority of those in both surveys, however, said they were
leaving unchanged the range of services covered and the size and

breadth of the health care network.
The vast majority of respondents in both surveys reported that
the ACA has not altered the proportion of employees with
coverage: 14 percent of manufacturers and 18 percent of service
firms indicated that more employees are now being covered,
while just 2 percent of manufacturers and 8 percent of service
firms said that fewer employees are being covered. These results
broadly parallel the results of last year’s survey, except that in
the earlier survey, considerably fewer respondents among both
manufacturers and service firms indicated that they were raising
their employees’ contribution toward premiums.
All respondents were asked if they were making specific changes
to certain fundamental business measures, owing to effects of
the ACA. Roughly 17 percent of service sector firms and 21
percent of manufacturers said they were reducing the number of workers in response to the ACA. The vast majority of
respondents in both surveys said they were not changing the
proportion of part-time workers or the amount of work outsourced to other firms. Most respondents also said wage and
salary compensation and other benefits were not being affected
by the ACA, though more respondents said they were being cut
than raised. And slightly less than a third of manufacturers and
21 percent of service sector panelists said they were raising the
prices they charge to customers. Responses to these questions
were also broadly similar to those in the August 2015 and 2014
surveys.
Finally, 17 percent of manufacturers and 22 percent of service
firms said the excise tax on high-value health plans (the “Cadillac Tax”) would apply to their plans as they stand now. However,
nearly a third of service sector firms and 37 percent of manufacturers said they were not sure. ✴
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Energy
Matters

Energy Costs Expected to Increase with N.Y.
Regulators’ Approval of Clean Energy Standard t
New York state energy regulators last
month approved the Clean Energy
Standard, which requires that 50 percent
of the state’s power will come from clean
and renewable sources of energy by
2030, including nuclear power. As part
of the plan several upstate nuclear power
plants will be paid up to $965 million
in subsidies over two years to keep the
reactors in service and meet the state’s
carbon reduction goals.
The subsidies are part of an effort to
keep the nuclear reactors, which produce almost no emissions, operating at a
time of low prices for power as well as for
natural gas, an alternative generator fuel.
Proponents argue that New York’s plan
could provide a model for the rest of the
country to save the struggling nuclear industry while reducing carbon emissions.
Several nuclear plants in New York and
across the country may have to shut over
the next few years because power prices
are lower than reactor operating costs due
to ample supplies of cheap gas from shale
fields.
Darren Suarez, Director of Government
Affairs for The Business Council of New
York State, Inc. is critical of the Clean
Energy Standard. “With this’s action, it is
clear the Public Service Commission has
failed to properly evaluate the significant
costs associated with the Clean Energy
Standard. This failure will cost New York
State businesses billions of dollars and put
current and future New York manufacturing jobs, and jobs in other energy-intensive sectors, in mortal danger. Had the
PSC properly understood the cost of this
policy, the Commission could have modified the Clean Energy Standard to ensure
that electric power was provided at just
and reasonable rates for all customers.”
PSC staff estimated the economic and
environmental benefits of keeping the
reactors in service at about $5 billion over
the first two years of the program, for a
net benefit of about $4 billion since the
cost of the nuclear subsidy was calculated
at up to $965 million.

“We could not possibly replace those
nuclear units if they were to shut,” PSC
Chair Audrey Zibelman said during a
question and answer period before the
vote. Zibelman said the energy lost would
almost certainly be replaced by fossilfired, carbon producing power plants.
Entergy, which has said it would shut
FitzPatrick in 2017, is in discussions
with Exelon for the potential sale of
FitzPatrick. The companies have said
those discussions depend on the terms
and timeliness of the state’s Clean Energy
Standard.
The plan included only the upstate reactors because prices there are expected
to be too low to cover the operating and
other costs of those plants. Entergy’s
Indian Point Units 2 and 3 were not
included in the program, at least for the
first two years, because down state power
prices were expected to remain high
enough to cover the plant’s operating and
other costs, the report said.
Entergy is seeking to renew the operating
licenses for the two Indian Point reactors, while New York Governor Andrew
Cuomo has opposed the continued
operation of the plant because it is located in the heavily populated New York
metropolitan area about 40 miles north
of New York City. ✴

"Had the
PSC properly
understood the
cost of this policy,
the Commission
could have
modified the
Clean Energy
Standard to
ensure that
electric power
was provided
at just and
reasonable
rates for all
customers."

Reactors eligible for the program include
Exelon Corp’s Ginna and Nine Mile Point
Units 1 and 2, and Entergy Corp’s FitzPatrick. The Indian Point Energy Center is
not included.
Visit us online at www.councilofindustry.org 					
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CI
Calendar

The CI Calendar of Training & Events

Fundamentals Of Leadership - Two day
course, 9:00 am—4:30 p.m. at Rockland
Community College in Haverstraw, NY.
Sept 14,
Instructor: Rebecca Mazin, Recruit Right.
28
Cost: $400 single Council members, $350
each for two or more from the same company, $700 non-members.
DOT Hazardous Materials Refresher
Training - 8:30 - 12:30 at Chemprene,
Sept 15 in Beacon NY. Instructor: HRP Associates.
Cost: $120 per person or $110 each for 2
or more form the same company.
EHS Network: Risk Management/
Safety Seminar - 8:30 am - 10:00 am
at a location to be determined. Presenter:
Sept 23 John Lauffer, Utica National Risk Management. Cost: None for members. Register
online or email abutler@councilofindustry.
org.

To register for these and other
Council of Industry classes and
events go to our website www.
councilofindustry.org and select the
calendar page. All entries are links to
more information and registration
forms. You may also e-mail us
at training@councilofindustry.
org or call (845) 565-1355 for
questions or more information.

RCRA Hazardous Waste Refresher
Training - 8:30 - 12:30 at a location to
Sept 29 be determined. Instructor: HRP Associates. Cost: $120 per person or $110 each
for 2 or more form the same company.

Oct. 19

Problem Solving & Decision Making 9:00 am—4:30 p.m. at Rockland Community College in Haverstraw, NY. Instructor:
Arnold Most, MOST Business Improvement
Solutions. Cost: $200 single Council members, $175 each for two or more from the
same company, $375 non-members.

Oct. 20

HAZWOPER Refresher Training - 8:30
- 4:30 at a location to be determined. Instructor: HRP Associates. Cost: $240 per
person or $220 each for 2 or more form
the same company.

Nov 2

Human Resources Management Issues- 9:00 am—4:30 p.m. at Rockland
Community College in Haverstraw, NY.
Instructor: Thomas P. McDonough, Jackson Lewis , P.C.. Cost: $200 single Council members, $175 each for two or more
from the same company, $375 non-member

Nov 3
&4

OSHA 10 Hour for General Industry
- 8:30 - 4:30 at a location to be determined.

Instructor: HRP Associates. Cost: $240 per person or $220 each for 2 or more form the same
company.
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Continued from page 5
MFG Matters
They hosted a Manufacturing Day exposition that drew more than 300 students. They also
held roadshows at individual schools with the help of manufacturing ambassadors, who are
young employees from their ranks.
“They are our rising stars,” Moos said. “They connect well with students. They tell them we
need accountants. We need payroll clerks. We need marketing people. We need engineers.
We need manufacturing employees.”
Alexandria Industries, an aluminum fabrication company headquartered in Alexandria,
Minn., is celebrating its 50th anniversary while attracting skilled workers with the help of
“Dream It. Do It.”
As a member of the Tri-State Manufacturers’ Association, it participates in Manufacturing
Day tours, video campaigns and promoting career opportunities.
With 600 employees, Alexandria Industries also partners with area elementary schools,
middle schools and high schools as well as the Alexandria Technical & Community College.
“We help develop curriculum, applied learning projects and training programs to show
students the value of manufacturing, which is to produce goods while doing really cool stuff,”
said Ben Bomstad, the company’s corporate training manager.
About five years ago, while planning for the increasing retirements of its aging workforce,
Alexandria Industries began to realize the difficulty it would have in finding talented new
employees. “We saw the skills gap and knew it would get worse if we didn’t address it,” said
Bomstad. “It’s a challenge, but we have made good progress.”
Last year, Alexandria Industries addressed the challenge by opening its own Manufacturing Academy, which trains workers in such skills as robotics, engineering and machine-tool
technology.
Back at Advanced Superabrasives, Szucs credits his father, Attila Szucs, who founded the
firm in 1993, with the company’s guiding philosophy, one that other manufacturers nationwide now seem to follow.
“My father told me, ‘If you live in a community, you must be involved in the community,’”
Szucs said. “He also said, ‘You have no right to complain about a problem, unless you try to
solve it.’” ✴

Continued from front page
Manufacturing Day
schools that culminates with an award ceremony for the most innovative
designs.
Companies and community organizations should plan their events like the
ones above for manufacturing day or on any date
that works best for them and their community. Any day of the year can
be Manufacturing Day. Visit www.mfgday.com for information and help
planning events. You can also contact the Council of Industry for help in
planning. All events should be registered on the Mfg Day site no matter
what date they are scheduled. Only registered event hosts have access to all
of the free event planning and execution resources created by the national
co-producers.
The Mfg Day site has a Manufacturing Day Host Toolkit to see all the best
practices and sample ideas that will help you plan a great event this year.
Also available are tools such as a social media toolkit, tips to telling your
company’s story, sample videos and graphics and more information to help
you execute a Manufacturing Day event this October. ✴

Visit us online at www.councilofindustry.org 					

11

Council
of Industry
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Visit us online for
more information
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